BELL WIRELINE OPERATING METRICS
DATA
Retail high-speed Internet

2019 2018 CHANGE % CHANGE
Retail net activations (") 135,861 116,599 19,262 16.5%
Retail subscribers (1@ 3,555,601 3,410,374 145,227 4.3%

(1) As of January 1, 2019, we are no longer reporting wholesale subscribers in our Internet subscriber base reflecting our focus on the retail market. Consequently, we restated previously

reported 2018 subscribers for comparability.

(2) Atthe beginning of Q1 2019, our retail high-speed Internet subscriber base was increased by 9,366 subscribers due to the transfer of fixed wireless Internet subscribers from our wireless

segment.

Retail high-speed Internet subscriber net activations grew by 16.5%
in 2019, compared to last year, due to greater activations in our
expanding fixed WTTP and FTTP footprints, combined with higher pull-
through from Alt TV, our application-based live TV service. This was
offset in part by increased deactivations resulting from aggressive
offers from cable competitors, coupled with a higher number of
customers coming off promotional offers.

Retail high-speed Internet subscribers totaled 3,555,601 at December 31,
2019, up4.3% from the end of 2018. At the beginning of Q1 2019, our retail
high-speed Internet subscriber base was increased by 9,366 subscribers
due to the transfer of fixed wireless Internet subscribers from our
wireless segment.

Retail TV
2019 2018 CHANGE % CHANGE
Retail net subscriber activations (losses) () 6,053 21,559 (15,500) (71.9%)
IPTV 91,476 110,790 (19.314) (17.4%)
Satellite (85,423) (89,231) 3,808 4.3%
Total retail subscribers ") 2,772,464 2,766,411 6,053 0.2%
IPTV 1,767,182 1,675,706 91,476 5.5%
Satellite 1,005,282 1,090,705 (85,423) (7.8%)

(1) As of January 1, 2019, we are no longer reporting wholesale subscribers in our TV subscriber base reflecting our focus on the retail market. Consequently, we restated previously

reported 2018 subscribers for comparability.

Retail IPTV net subscriber activations decreased by 17.4% in 2019,
compared to last year, resulting from the impact of a maturing Fibe TV
market, slower new service footprint growth and greater substitution
of traditional TV services with OTT services, partly offset by higher
AlE TV activations.

Retail satellite TV net customer losses improved by 4.3% compared
to 2018, attributable to lower deactivations, reflecting a more mature
subscriber base geographically better-suited for satellite TV service.

Total retail TV net subscriber activations (IPTV and satellite TV combined)
decreased by 71.9% in 2019, compared to last year, due to lower IPTV
net activations, moderated by fewer satellite TV net losses.

Retail IPTV subscribers at December 31,2019 totaled 1,767,182, up 5.5%
from 1,675,706 subscribers reported at the end of 2018.

Retail satellite TV subscribers at December 31, 2019 totaled 1,005,282,
down 7.8% from 1,090,705 subscribers at the end of last year.

Total retail TV subscribers (IPTV and satellite TV combined) at
December 31, 2019 were 2,772,464, representing a 0.2% increase
since the end of 2018.

VOICE

2019 2018 CHANGE % CHANGE
Retail residential NAS lines net losses (1) (263,325) (258,881) (4,444) (1.7%)
Retail residential NAS lines ") 2,697,483 2,960,808 (263,325) (8.9%)

(1) As of January 1, 2019, we are no longer reporting wholesale subscribers in our residential NAS subscriber base reflecting our focus on the retail market. Consequently, we restated

previously reported 2018 subscribers for comparability.

Retail residential NAS net losses increased by 1.7% in 2019, compared
to 2018, resulting from lower activations, driven by a market shift from
three-product to two-product Internet and TV service bundles, which
moderated in the second half of 2019, as well as ongoing substitution
to wireless and Internet-based technologies. This was partially offset
by fewer customer deactivations, reflecting a reduced number of
customers coming off promotional offers.

Retail residential NAS subscribers at December 31, 2019 of
2,697,483 declined by 8.9%, compared to the end of 2018. This
represented an increase compared to the 7.4% rate of erosion
experienced in 2018, driven mainly by higher wireless and Internet-
based technological substitution.
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