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Our Consolidated Statements of Income include the following revenue and net loss attributable to SmartRG and 
Sumitomo since the date of acquisition:

(In thousands)
March 19, 2018 to

December 31, 2018
Revenue $9,186
Net Loss $(1,297)

 
The details of the acquired intangible assets from the SmartRG and Sumitomo acquisitions are as follows:

(In thousands) Value Life (in years)
Customer relationships $15,190 3 – 12
Developed technology 7,400 7
Licensed technology 5,900 9
Supplier relationship 2,800 2
Licensing agreements 560 5 – 10
Trade name 210 3
Total $32,060

 
The following unaudited supplemental pro forma information presents the financial results as if the acquisition 
of SmartRG and Sumitomo had occurred on January 1, 2017. This unaudited supplemental pro forma information 
does not purport to be indicative of what would have occurred had the acquisition been completed on January 1, 
2017, nor is it indicative of any future results. Aside from revising the 2017 net income for the effect of the bargain 
purchase gains, there were no material, non-recurring adjustments to this unaudited pro-forma information. 

(In thousands) 2018 2017
Pro forma revenue $559,050 $702,573
Pro forma net income (loss) $(33,862) $33,206

 
For the years ended December 31, 2019 and 2018, we incurred acquisition and integration related expenses 
and amortization of acquired intangibles of $5.0 million and $2.9 million, respectively, related to the SmartRG 
and Sumitomo acquisitions. No acquisition expenses related to the SmartRG and Sumitomo acquisitions were 
recorded during the year ended December 31, 2017. 

Note 3 – Revenue 
The following table disaggregates our revenue by major source for the year ended December 31, 2019:

(In thousands)
Network 

Solutions
Services & 

Support Total
Access & Aggregation $289,980 $58,894 $348,874
Subscriber Solutions & Experience (1) 144,651 8,269 152,920
Traditional & Other Products 20,595 7,672 28,267
Total $455,226 $74,835 $530,061

(1) Subscriber Solutions & Experience was formerly reported as Customer Devices. With the increasing focus on 
enhancing the customer experience for both our business and consumer broadband customers and the addition 
of SmartRG during the fourth quarter of 2018, Subscriber Solutions & Experience more accurately represents this 
revenue category.


