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Net revenues by product group

Year Ended % Variation
2019 2018 2017  2019vs2018  2018vs2017

(In millions)
Automotive and Discrete Group (ADG) $ 3606 $ 3556 $ 3,059 1.4% 16.2%
Analog MEMS and Sensors Group (AMS) 3,299 3,154 2,630 4.6 19.9
Microcontrollers and Digital 1Cs Group (MDG) 2,638 2,940 2,646 (10.3) 111
Others 13 14 12 — —
Total consolidated net revenues $ 9556 $ 9664 $ 8347 (L.1)% 15.8%

For the full year 2019, our ADG revenues increased 1.4% compared to the previous period. The increase
was primarily due to improved average selling prices of approximately 9%, which was entirely due to a better
product mix, and partially offset by a decrease in volumes by approximately 8%. AMS revenues grew 4.6%,
mainly due to the double-digits growth in Imaging. The increase was due to higher average selling prices of
approximately 12%, as aresult of a better product mix, and was partially offset by lower volumes of
approximately 7%. MDG revenues were down by 10.3%, mainly due to Microcontrollers. The decrease was
due to lower volumes of approximately 10% while average selling prices remained substantially flat.

In 2018, all product groups registered double-digit revenue increase. Our ADG revenuesincreased 16.2%
for the full year 2018 compared to the full year 2017 on growth in both Power Discrete and Automotive. The
increase was primarily due to improved average selling prices of approximately 21% and volumes decreased by
approximately 5%. Theincrease in average selling prices was entirely due to improved product mix, while
selling prices remained substantially flat. AMS revenues grew 19.9%, mainly on the strong increase in Imaging.
The increase was due to higher volumes of approximately 12% and higher average selling prices of
approximately 8%, which was entirely due to improved product mix of approximately 13%, while selling prices
decreased by approximately 5%. MDG revenues were up by 11.1%, with Digital and Microcontrollers &
Memories equally contributing. The increase was primarily due to higher average selling prices of
approximately 11%, while volumes remained substantially flat. The increasein average selling prices was due
to a better product mix of approximately 13%, while the selling prices effect was negative of approximately 2%.

Net revenues by Market Channel®

Year Ended December 31,

2019 2018 2017
(As per centage of net revenues)
OEM 70% 65% 66%
Distribution 30 35 34
Total 100% 100% 100%

@) Origina Equipment Manufacturers (“OEM”) are the end-customers to which we provide direct marketing application engineering
support, while Distribution customers refers to the distributors and representatives that we engage to distribute our products around
the world.

Our revenues weight in Distribution registered a decrease of 5 percentage point compared to 2018,

reaching a 30% share of total revenuesin 2019. In 2018 as compared to 2017, our revenues weight in
Distribution registered an increase of 1 percentage point.

Net Revenues by Location of Shipment®

Year Ended December 31, % Variation
2019 2018 2017 2019 vs 2018 2018 vs 2017
(In millions)
EMEA $ 22656$ 2478 $ 2,142 (8.6)% 15.7%
Americas 1,351 1,264 1,085 6.8 16.5
AsiaPacific 5,940 5,922 5,120 0.3 15.7
Total $ 9556 $ 9664 $ 8347 (1.1)% 15.8%

@) Net revenues by location of shipment are classified by location of customer invoiced or reclassified by shipment destination in line
with customer demand. For example, products ordered by U.S.-based companies to be invoiced to Asia Pacific affiliates are
classified as Asia Pacific revenues.



