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LVMH: Another year of growth in 2008

Paris, 5 February 2009

LVMH Moét Hennessy Louis Vuitton, the world’s leading luxury products group, recorded
revenue of 17.2 billion Euros in 2008, an increase of 4%. Organic revenue grew 7% for the
year.

In the fourth quarter, reported revenue was 5.2 billion Euros, an increase of 4%.

Profit from recurring operations rose by 2% to 3 628 million Euros. This performance,
achieved in the current economic environment, is even more noteworthy when compared to
the Group’s strong performance in 2007. The negative exchange rate impact was again high
this year, particularly in the first half. At constant exchange rates, profit from recurring
operations increased by 6% in 2008.

Group share of net profit was stable compared to 2007 and came to 2 026 million Euros.

Mr Bernard Arnault, Chairman and CEO of LVMH, said: “The 2008 results demonstrate the
exceptional reactivity of our organization in this period of economic crisis. The Group has
always emerged stronger from previous economic downturns thanks to the dynamic
innovation of its brands, the quality of its products and the effectiveness of its teams. LVMH
approaches the challenges and the opportunities of 2009 with confidence and determination
and has set the objective of increasing its leadership position in the worldwide luxury goods
sector.”

Highlights of 2008 include:

« Increased revenue and profits of the Group,

. Continued growth of major brands,

« Further market share gains,

. Double-digit organic revenue growth at Louis Vuitton, which continued to record an
exceptional level of profitability,

. Excellent performance of Perfumes & Cosmetics, led by Christian Dior,

« Excellent performance of Sephora,

. Strong financial position reaffirmed with a net debt ratio of 28%.
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Euro millions 2007 2008 % variation
Revenue 16 481 17 193 +4 %

Profit from recurring operations 3555 3628 +2 0%

Group share of net profit 2025 2026 -

Revenue by business group:

Euro millions 2007 2008 % variation

2008/2007
Reported Organic*

Wines & Spirits 3226 3126 -3% +1%
Fashion & Leather Goods 5628 6 010 +7% +10 %
Perfumes & Cosmetics 2731 2 868 +5% +8%
Watches & Jewelry 833 879 +6% -2%
Selective Retailing 4164 4 376 +5% +9%
Other activities and eliminations (101) (66) - -
LVMH Total 16 481 17 193 +4% +7%
* With comparable structure and exchange rates.

Profit from recurring operations by business group:

Euro millions 2007 2008 % variation
Wines & Spirits 1058 1 060 +0.2%

Fashion & Leather Goods 1829 1927 +5%
Perfumes & Cosmetics 256 290 +13 %
Watches & Jewelry 141 118 -16 %
Selective Retailing 426 388 -9%

Other activities and eliminations (155) (155) -

Total LVMH 3 555 3628 +2%
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Wines & Spirits: good resilience to market conditions

Wines & Spirits saw organic revenue growth of 1% in 2008. Profit from recurring operations
was 1 060 million Euros.

This performance was achieved thanks to an ongoing policy of price increases consistent with
the Group’s value strategy and the high-end positioning of its brands. Regional performances
varied: overall trends were positive in Europe but demand was less dynamic in the US and
Japan due to market conditions. Emerging markets, such as China, Russia and the Middle
East, recorded high growth.

The year was notable for the acquisitions of the Spanish wine group Numanthia Termes and
of the Montaudon champagne house, which enabled the business group to strengthen its
champagne reserves.

Fashion & Leather Goods: outstanding performance and strengthened leadership of
Louis Vuitton

Fashion & Leather Goods recorded 10% organic revenue growth in 2008. Profit from
recurring operations was 1 927 million Euros. Louis Vuitton recorded double-digit organic
revenue growth in 2008, accompanied by exceptional profitability. The brand once again
showed its powerful creativity with new, highly successful additions to its traditional lines
and the success of its new canvas, Damier Graphite. A new, very colorful, collection, inspired
by a previous collaboration between Marc Jacobs and Stephen Sprouse, has been a great
success at the beginning of this year. Fendi performed well, driven by the continued success
of the Baguette handbag and its leather goods line Selleria. Donna Karan and Marc Jacobs
also proved resilient in the difficult environment at the end of the year.

Perfumes & Cosmetics: market share gains and improved profitability

Perfumes & Cosmetics registered organic revenue growth of 8% in 2008. Profit from
recurring operations reached 290 million Euros. The current operating margin reached 10%.
Christian Dior continued to win market share. The vitality of its star perfume, J’Adore, and
the success of Dior Homme Sport, have contributed to the brand’s strong momentum. Make-
up is growing fast and has benefited from the success of the Dior Addict and Diorshow lines.
The excellent performance of Guerlain was supported by the successful launches of the
masculine perfume Guerlain Homme and Le 2 mascara. The principal drivers of Givenchy’s
growth were the continued progress of Very Irresistible, the launch of the masculine fragrance
Play and the new mascara Phenomen’Eyes. Benefit enjoyed rapid growth in China and
confirmed its worldwide success.
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Watches & Jewelry: strengthened iconic lines

Following the growth seen in the first nine months of the year, Watches & Jewelry saw a
slowdown in the last quarter. Profit from recurring operations was 118 million Euros. The
good performance in Europe and Asia compensated in part for the slowdown in the American
and Japanese markets.

TAG Heuer continued its worldwide roll-out of the Grand Carrera collections and launched a
new range of high-end luxury mobile phones. At Montres Dior, automatic models have
enhanced the Christal line, while Zenith strengthened its Manufacture Horlogere position.
The acquisition of Hublot in 2008 is in keeping with a true logic of complementarity.
Supported by its Big Bang collection, the brand saw double-digit revenue growth in all of its
markets. Chaumet strengthened its jewelry lines Liens and Attrape-Moi. Fred confirmed the
success of Force 10 and De Beers expanded its network of stores.

Selective Retailing: strong growth at Sephora

In 2008, Selective Retailing registered organic revenue growth of 9%. Profit from recurring
operations was 388 million Euros.

DFS revenue grew slightly. The slowdown in Japanese tourism was offset by the momentum
of other Asian clients. DFS benefited from this trend through the opening of the Macao
Galleria and the airport concessions at Mumbai and Abu Dhabi. Opening new stores in these
destinations requires short-term investment but constitutes an important source of future
growth,

Sephora continued its strong momentum in 2008 which resulted in market share gains and a
continued good level of profitability. Revenue growth on a same-store basis was steady. The
brand is expanding its presence in key markets and continues the evolution of its existing
store network. On-line sales have shown strong growth in France, the US and China. Sephora
continued its differentiation strategy with a more innovative and exclusive product offering,
complemented by a large range of in-store services and treatments.

Further market share gains in 2009

Taking into account the limited visibility on the depth and duration of the global economic
and financial crisis, LVMH continues to apply a strong financial discipline in managing all of
its businesses. The Group will concentrate its resources on the most profitable businesses and
markets and will continue to pursue its strategy of internal growth by capitalizing on the
leading positions of its brands.

Bolstered by the flexibility of its organization and the good balance between its different

businesses and geographical presence, LVMH’s objective in 2009 is to continue to increase
its leadership of the worldwide luxury goods market.
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Dividend of 1.60 Euros per share for 2008

At the Annual General Meeting of Shareholders on May 14, 2009, LVMH will propose a
dividend of 1.60 Euros per share. An interim dividend of 0.35 Euros per share was distributed
on December 2 last year. The balance of 1.25 Euros will be paid on May 25, 2009.

Regulated information related to this press release is available on our internet site www.lvmh.com.
Audit procedures carried out, audit report in progress.

About LVMH

LVMH Moét Hennessy Louis Vuitton is the world's leading luxury goods group. The Group is represented in
Wines and Spirits by a portfolio of brands that includes Moét & Chandon, Dom Pérignon, Veuve Clicquot
Ponsardin, Krug, Ruinart, Chateau d"Yquem, Hennessy, Glenmorangie, Ardbeg, Belvedere Vodka, Chopin, 10
Cane, Chandon, Cloudy Bay, Terrazas de los Andes, Cheval des Andes, Green Point, Cape Mentelle, Newton.

Its Fashion and Leather Goods division includes Louis Vuitton, the world's leading luxury brand, as well as
Celine, Loewe, Kenzo, Givenchy, Thomas Pink, Fendi, Emilio Pucci, Donna Karan, Marc Jacobs, Berluti,
StefanoBi as well as eLUXURY, the authoritative online source for luxury goods on the Internet. LVMH is
present in the Perfumes and Cosmetics sector with Parfums Christian Dior, Guerlain, Parfums Givenchy,
Parfums Kenzo, Perfumes Loewe as well as other promising cosmetic companies (Benefit Cosmetics, Make Up
For Ever, Acqua di Parma and Fresh). LVMH is also active in selective retailing through DFS, Sephora in
Europe and the United States, Le Bon Marché and la Samaritaine. L\VMH's Watches and Jewelry division
comprises TAG Heuer, Chaumet, Christian Dior Watches, Zenith, Fred, Hublot and De Beers Diamond
Jewellers Limited, a joint venture created with the world’s leading diamond group.

"Certain information included in this release is forward looking and is subject to important risks and
uncertainties and factors beyond our control or ability to predict, that could cause actual results to differ
materially from those anticipated, projected or implied. It only reflects our views as of the date of this
presentation. No undue reliance should therefore be based on any such information, it being also agreed that we
undertake no commitment to amend or update it after the date hereof.”
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Analysts and investors  Chris Hollis — LVMH +33144132122

Media

France Michel Calzaroni /Olivier Labesse / Sonia Fellmann +33140701189
DGM Conseil

UK +44 207 15315 34
Hugh Morrison
M: Communications

Italy Financial and Corporate Press +3902894042 31
Auro Palomba / Roberto Patriarca
Community Group

uUs James Fingeroth / Victoria Weld / Molly Morse +1 212521 48 00

Kekst & Company
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APPENDIX

LVMH - Quarterly revenue by business group

2008 Fiscal Year

Euro millions Wines & Fashion & Perfumes &  Watches & Selective  Other activities Total
Spirits Leather Cosmetics Jewelry Retailing and eliminations
Goods
First quarter 640 1445 717 211 1011 (22) 4002
Second quarter 652 1323 645 206 979 8) 3797
Third quarter 746 1471 719 239 1015 (30) 4160
Fourth quarter 1088 1771 787 223 1371 6) 5234
Total revenue 3126 6010 2868 879 4376 (66) 17 193
2007 Fiscal Year
Euro millions Wines & Fashion & Perfumes &  Watches & Selective  Other activities Total
Spirits Leather Cosmetics Jewelry Retailing and eliminations
Goods
First quarter 689 1347 663 189 937 (21) 3804
Second quarter 625 1254 601 201 947 (20) 3608
Third quarter 759 1420 697 199 987 (28) 4034
Fourth quarter 1153 1607 770 244 1293 (32) 5035
Total revenue 3226 5628 2731 833 4164 (101) 16 481
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