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Nicox gains expanded North American rights for 
Sjö™ from Immco Diagnostics  
…………………………………………………………………………………………. 

• Nicox acquires extension of rights to market Sjö™ to all healthcare practitioners in North 
America for early detection of Sjögren’s syndrome 

• Wider availability and awareness expected to accelerate the identification and management of 
undiagnosed patients  

July 17, 2014. 

Sophia Antipolis, France. 

Nicox S.A. (NYSE Euronext Paris: COX), the international ophthalmic company, today announced that it 

has acquired the extension of the rights to market Sjö™, an advanced diagnostic panel for early detection 

of Sjögren’s syndrome, to all healthcare practitioners in North America. This builds on the June 2013 

agreement with Immco Diagnostics Inc. to promote Sjö™ to eye care specialists in the U.S, Canada, 

Mexico and Puerto Rico. Sjö™ was launched by Nicox’s subsidiary, Nicox Inc., in select US markets in 

November 2013, with a full national roll out of the product now underway. 

Jerry St. Peter, Executive Vice President and General Manager of Nicox Inc., commented: “Sjögren’s 

syndrome is a common, debilitating and underdiagnosed autoimmune condition which can manifest itself 

through a wide range of symptoms. Since our launch to eye care professionals, the adoption of Sjö™ has 

been strong. With dry eye being one of the earliest and hallmark symptoms of the disease, 

ophthalmologists and optometrists will remain at the forefront of detecting these patients. By using our 

existing team to expand awareness beyond eye care to those medical practitioners who may also see 

patients with Sjögren’s, we believe Sjö™ can aid in the early diagnosis of patients with the disease, 

enabling them to receive intervention to minimize the potential of further complications.”  

“Nicox has already started to impact the awareness of Sjögren’s syndrome among eye care specialists. 

Broadening their reach to educate other medical specialties to adopt Sjö™ in their practices is a logical 

step and one which we believe will help to identify more patients who suffer from the serious effects of the 

disease but remain undiagnosed,” added Bill Maggio, President and CEO of Immco Diagnostics. 

 

    
 



 

Sjögren’s syndrome is among the most common and underdiagnosed autoimmune diseases. It can lead to 

significant morbidity, diminished gland performance and atrophy. It causes patients’ immune cells to attack 

moisture-producing glands and dry eye is one of the early symptoms. Eye care practitioners are therefore 

in a unique position to identify Sjögren’s syndrome. However, many other medical specialties frequently 

deal with patients suffering from Sjögren’s syndrome, including rheumatologists, oral care specialists, 

obstetricians, gynecologists and primary care physicians. Nicox will leverage its existing marketing platform 

to raise awareness of Sjögren’s syndrome and the proprietary test Sjö™ among such practitioners. It does 

not plan to build additional teams to target these groups. 

“The expanded promotion of Sjö™ into specialties like Rheumatology may help us identify the millions of 

currently undiagnosed Sjögren’s syndrome patients. It also will help connect eye care specialists to other 

healthcare providers and maximize the continuum of care for identified patients,” said Dr. Fred Vivino, 
Chief, Rheumatology, Penn Presbyterian Medical Center, Director, Penn Sjogren’s Syndrome 
Center, and Professor of Clinical Medicine, University of Pennsylvania.   

Under the terms of the expanded agreement announced today, Nicox will have exclusive rights to promote 

Sjö™ to all healthcare practitioners in North America. Nicox will be responsible for all marketing activities 

using its existing team, while Immco will carry out the test in its CLIA-approved laboratory in Buffalo, NY, 

and be responsible for regulatory activities and reimbursement. The financial terms for Nicox remain 

unchanged (see Nicox press release dated June 19, 2013).  

For more information on Sjö™, please visit www.mynicox.com/sjo.  

………………………………………………………………………………………. 

 

…………………………………………………………………………………………. 

This press release contains certain forward-looking statements. Although the Company believes its 
expectations are based on reasonable assumptions, these forward-looking statements are subject to numerous 
risks and uncertainties, which could cause actual results to differ materially from those anticipated in the 
forward-looking statements. 

Risks factors which are likely to have a material effect on Nicox’s business are presented in the 4th chapter of 
the « Document de référence, rapport financier annuel et rapport de gestion 2013 » filed with the French Autorité 
des Marchés Financiers (AMF) on April 2, 2014 and available on Nicox’s website (www.nicox.com) and on the 
AMF’s website (www.amf-france.org). 

…………………………………………………………………………………………. 

                                

About Nicox  
 
Nicox (Bloomberg: COX:FP, Reuters: NCOX.PA) is an emerging international company focused on the ophthalmic market. 
With a heritage of innovative R&D, business development and commercial expertise, the Nicox team is building a diversified 
portfolio of therapies and diagnostic tools that can help people to enhance their sight. The Company’s commercial portfolio 
and near-term pipeline already include several innovative diagnostic tests intended for eye care professionals, as well as a 
range of eye care products. Nicox’s key proprietary asset in ophthalmology is latanoprostene bunod, a novel compound 
based on Nicox’s proprietary nitric oxide (NO)-donating R&D platform, currently in Phase 3 clinical development in 
collaboration with Bausch + Lomb for the potential treatment of glaucoma and ocular hypertension. Further NO-donors are 
under development, notably through partners.  
 
Nicox is headquartered in France, with research capabilities in Italy, a growing commercial infrastructure in North America 
and in the major European markets and an expanding international presence through partners. Nicox S.A. is listed on 
Euronext Paris (Compartment B: Mid Caps). For more information on Nicox or its products please visit www.nicox.com.  
 

 

http://www.nicox.com/uploads/default/files/PR2013061900EN.pdf
http://www.mynicox.com/sjo
http://www.nicox.com/


 

  

 

 

 

Contacts  

Nicox  Gavin Spencer  |  Executive Vice President Corporate Development 
 +33 (0)4 97 24 53 00  |  communications@nicox.com   
 
Media Relations   
 
United States  Pascale Communications  |  Mike Elofer 
 +1 484 620 6167  |  mike@pascalecommunications.com  
 
United Kingdom Jonathan Birt 
 +44 7860 361 746  |  jonathan.birt@ymail.com  
 
France Caroline Courme  |  Communication Manager 
 +33 (0)4 97 24 53 43  |  courme@nicox.com  
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